We are accustomed to seeing many of the best British TV productions on the American PBS channels. The Public Broadcasting Service has more than 200 stations, each supported by government, by private subscribers and by grants and donations. The programs carry none of the otherwise ubiquitous commercials of American TV. Each local station runs its own affairs and may produce some of its own programs. The best material is 'syndicated' and may be broadcast by a number of stations. However, there was never a night like that of Monday, January 2I, when a most remarkable documentary film,joan Robinson: One Woman's Story, was carried by virtually every PBS station across the nation. It is inconceivable that a commercial channel would have carried it. Viewers were warned that much of the two-and-a-half hours would be painful -even harrowing -to watch. And yet the audience (some seven per-cent of the total viewing public, representing the largest PBS audience ever known except for some National Geographic productions) stuck with it. The audience response appears to have been almost uniformly positive. The 'cancer industry' was fearful that potential patients would be so scared that they would become reluctant to seek medical advice.
But the telephone 'hot-lines' that were arranged were kept busy -more out of interest than out of fear, it seems. The point about all the apprehension is that the film tells the story of Joan Robinson's dying and death strictly ' and the love of husband and friends. But death had to come, and the film-crew was with her to the end: she dies 'on camera'.
I02 Bernard Towers
A hundred issues arise to stimulate reflection and debate. The filming (hundreds of hours) was finished in I975, but it took another four years to raise the necessary funds and then to carry out the extensive editing needed to produce the final version. After the editing was finished it was arranged that a series of panel-discussions would be filmed at Red Cloud Productions. The President of the Society for Health and Human Values, Dr Jo Ivey Boufford, organised and moderated panel-discussions on 'doctor-patient relationships', 'suffering', 'pain', 'language and communication' and 'death and dying'. During the week that followed the broadcast, some of the PBS stations televised these sensitive analyses of issues arising out of the film, and it is to be hoped that these modules will be made available for teaching purposes.
American distribution-rights to the film were acquired by Time-Life Inc. Time-Life is now developing additional sets of teaching modules, for distribution to many different kinds of audiences.
When the film was broadcast in America it attracted long and appreciative notices in the New York Times, Washington Post and Los Angeles Times, as well as in other major newspapers. Books and study-guides are already appearing, and it is clear that not only the film itself but the audiovisual and printed 'spin-offs' will have world-wide distribution.
America has been grateful, over the years, for many great television imports from Great Britain. 
